CttA^rr F^nAT 


International Operations 


Larger and More Profitable Than Other U.S.-Based 
Consumer Packaged Goods Companies j 
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Bob Minkoff 


Source: https://www.industrydocuments.ucsf.edu/docs/hqym0004 
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Philip Morris Companies Inc. 
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Building Premium Brands i 
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Invested Almost $9 Billion in Advertising 
and Promotion 

Introduced Almost 100 New Products 
and More Than 250 Line Extensions 
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